
 

Arkansas Reading Association  

Local Councils Regional Meeting 

All Arkansas Reading Councils 

are welcome!  Free for ARA 

members, $20 for others.  

Space is limited.   

Email Linda@arareading.org with 

your council name, and names or 

number of those attending.  

 

 

Targeting: 

 

ARKANSAS  

RIVER VALLEY 

 

COSSATOT 

 

NORTHWEST 

ARKANSAS 

 

ON THE BORDER 

 

OZARK 

 

TRI-LAKES 

 

WESTERN 

 

August 14, 2010 
10:00 a.m. -- 2:00 p.m. 

Fayetteville Public Library 
401 Mountain Street, Fayetteville AR 

Ard Hoyt was raised on picture books. From a very 

early age he discovered that even though he wasn't 

allowed to cross the street, he could go anywhere in a 

picture book. He fell in love with the worlds created by 

Robert Lawson, Steven Kellogg and H.A. Rey. This 

freedom grew to include his own pictures. Before long, 

Ard discovered that with a white sheet of paper he could 

change the weather. He knew that he wanted to be a 

children's book illustrator and dreamed of one day 

having a book with his name on it next to the great ones.  

 

Lunch provided! 
  
No cost to ARA 
members, $20 
others 
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your 
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nal tool is 
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can reuse 
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Inside Story 
Headline 

g materials, such as press 

releases, market studies and 

reports. 

While your main goal of 

distributing a newsletter 

might be to sell your product 

or service, the key to a 

successful newsletter is 

making it useful to your 

readers. 

A great way to add useful 

content to this newsletter is 

to develop and write your 

own articles, or include 

a calendar of upcoming 

events or a special offer 

that promotes a new 

product. 

You can also research 

articles or find “filler” 

articles by accessing the 

World Wide Web. You 

can write about a 

variety of topics but try 

to keep your articles 

short. 

Much of the content 

you put in your 

newsletter can also be 

used for your Web site. 

Microsoft Word offers a 

simple way to convert 

your newsletter to a 

Web publication. So, 

when you’re finished 

writing your 

newsletter, convert it to 

a Web site and post it. 

Yo

u 

ca

n 

als

o 

res

ear

ch 

Special Interest Story Headline 

articl

es or 

find 

“fille

r” 

articl

es by 

acces

sing the World Wide Web. 

You can write about a 

variety of topics but try to 

keep your articles short. 

Much of the content you put 

in your newsletter can also 

be used for your Web site. 

Microsoft Word offers a 

simple way to convert your 

newsletter to a Web 

publication. So, when 

you’re finished writing your 

newsletter, convert it to a 

Web site and post it. 

A great way to add useful 

content to this newsletter is 

“

T

o

 

c

a

t

c

h

 

t

h

e

 

r

e

a

d

e

r

'

s

 

a

t

t

e

n

2 

On

e 

be

nef

it 

of 

usi

ng 

yo

ur 

ne

ws

lett

er 

Insi
de 
Stor
y 
Hea
dlin
e 

as 

a 

pr

o

m

ot

io

na

l 

to

ol 

is 

th

at 

y

ou can reuse content from 

other marketing 

materials, such as press 

releases, market studies 

and reports. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or service, the 

key to a successful 

newsletter is making it 

useful to your readers. 

A great way to add useful 

content to this newsletter 

is to develop and write 

your own articles, or 

include a calendar of 

upcoming events or a 

special offer that 

promotes a new product. 

You can also research 

articles or find “filler” 

articles by accessing the 

World Wide Web. You 

can write about a variety 

of topics but try to keep 

your articles short. 

Much of the content you 

put in your newsletter 

can also be used for your 

Web site. Microsoft Word 

offers a simple way to 

convert your newsletter 

to a Web publication. So, 

when you’re finished 

writing your newsletter, 

convert it to a Web site 

and post it. 

One benefit of using 

your newsletter as a 

promotional tool is 

that you can reuse 

content from other 

marketing materials, 

such as press 

releases, market 

studies and reports. 

While your main goal 

of distributing a 

newsletter might be 

to sell your product 

or service, the key to 

Inside 
Story 
Headline a

 

s

u

c

c

e

s

s

f

u

l 

n

e

wsletter is making it 

useful to your 

readers. 

A great way to add 

useful content to this 

newsletter is to 

develop and write 

your own articles, or 

include a calendar of 

upcoming events or 

a special offer that 

promotes a new 

product. 

You can also 

research articles or 

find “filler” articles 

by accessing the 

World Wide Web. 

You can write about 

a variety of topics 

but try to keep your 

articles short. 

Much of the content 

you put in your 

newsletter can also 

be used for your 

Web site. Microsoft 

Word offers a simple 

way to convert your 

newsletter to a Web 

publication. So, 

when you’re 

finished writing 

your newsletter, 

convert it to a Web 

site and post it. 

Yo

u 

can 

als

o 

res

ear

ch 

arti

Spe
cial 
Int
ere
st 
Stor
y 
Hea
dlin
e 

cles or find 

“filler” 

articles by 

accessing 

the World 

Wide Web. 

You can 

write about 

a variety of 

topics but try to 

keep your articles 

short. 

Much of the 

content you put in 

your newsletter can 

also be used for 

your Web site. 

Microsoft Word 

offers a simple way 

to convert your 

newsletter to a 

Web publication. 

So, when you’re 

finished writing 

your newsletter, 

convert it to a Web 

 

 

3 

Co
mp
an
y 
Na
me 
Str
eet 
Ad
dre
ss 
Ad
dre
ss 
2 
Cit
y, 
ST  
ZIP 
Co
de 

-

2

2

5

 

w

o

r

d

s

. 

I

f 

y

o

u

r

 

n

e

T

h

i

s

 

s

t

o

r

y

 

c

a

n

 

f

i

t 

1

7

5

w

s

l

e

t

t

e

r

 

i

s

 

f

o

l

d

e

d

 

a

n

d

 

m

a

i

l

e

d

, 

Back 
Page 
Stor
y 
Head
line 

E
-
m
a
i
l
 
a
d
d
r
e
s
s 

W
e
b
 
s
i
t
e
 
a
d
d
r
e
s
s 

Y
o
ur 
b
us
in
es
s 
ta
g 
li
n
e 
h
er
e. 

T

h

i

s 

w

o

u

l

d

 

b

e

 

a

 

g

o

o

d

 

p

l

a

c

e

 

t

o

 

i

n

s

e

r

t 

a

 

s

h

o

r

t 

p

a

r

a

g

r

a

p

h

 

a

b

o

u

t 

y

 

 
  The Northwest Quadrant  

mailto:Linda@arareading.org

